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Entry Document 
10 DAY TAKE 


We know you have a great idea for a TV show that's way better than half 
the stuff on TV now. So shoot us a video about what your show would be, 
Ziddio members will vote on the great ideas, and the creator of the best 
video will win the chance to see their idea become a reality. One winner 
will get a once-in-a-lifetime Hollywood experience and shot at making his 
or her dream come true. The prize includes a 10-day trip to Hollywood, 
where they will be given a budget of $50,000, production crew and a team 
of Hollywood experts, and 10 days to shoot a real pilot. We'll even help the 
winner pitch his or her project to TV networks and try to get a full-blown 
series on the air. PLUS, the winner will be starring in a reality series that 
documents the production as the pilot is completed. Come visit our website 
for more information! 


Website URL: http://www.ziddio.com/contest.zd? 
dispatch=landing &contest=5 


Project Guidelines 


CONTEST ENTRY/OBJECTIVE: The objective of the Contest is to 
produce a video of a television program idea. The television program idea 
can be for a scripted or reality show. 


PROJECT GUIDELINES: It will be your group's task to come up with an 
engaging, creative and unique television program idea. You have been 
placed in a group with students who share some similar interests in terms of 
genre and style, but it will still take a great deal of compromise and 
flexibility. 


1. Your group will outline its television program idea into a written " pitch" 
that will be presented to the class on the day of the presentations 


2. Each group member will write a short scene for the proposed television 
program (approximately 3-7 pages in screenplay format) 


3. The group will choose one scene to perform for the class. The group will 
also have another option for the presentation. Instead of performing the 
scene in class, the group may film its scene and screen it on the day of the 
performance 


EXTRA CREDIT: Your group may also create a teaser commercial for the 
proposed television idea, regardless of whether or not the scene is filmed or 
performed live. 


NOTE: If your group wants to have an opportunity to enter the contest, it 
must either film its scene or create a teaser commercial. Please follow the 
rules and guidelines carefully. However, you do not need to create a film in 
order to meet the requirements of the project. Max file size for film entries: 
100MB, and no longer than 7 minutes. See Official Contest Rules in the 
project briefcase under "Project Related Resources & Links." 


GROUP PITCH DUE: 


INDIVIDUAL SCENES DUE: 


PRESENTATIONS: 


Project Calendar 


MONDAY 


DAY TWO 


-Continue 


group 
brainstorming... 


DAY FIVE 


-Work on 
Individual 
Scenes 


DAY EIGHT 


-Rehearsals - 
Filming/Editing 
-Prepare for 
performance 


TUESDAY 


DAY THREE 


Group Pitch 
Due Today - 
Individual 
Character 
Focus: 
Emotional 
Mini-bio 


DAY SIX 


Individual 
Scenes Due 
Today -Group 
chooses scene - 
Prepare for 
performance 


DAY NINE 


-Rehearsals - 
Filming/Editing 
-Prepare for 
performance 


WEDNESDAY 


THURSDAY 
DAY ONE 


ROLL OUT 
PROJECT!-Group 
Contracts-Group 
Brainstorming 


DAY FOUR 


-Screenwriting Tips 
& Tricks -Discuss 
Individual 
Scene/Script Rubric 
-Individual Scene 
Outline -Work on 
Individual Scenes 


DAY SEVEN 


-Discuss Group 
Presentation Rubric 
-Performance/Film 
Schedule - 
Rehearsals - 
Filming/Editing - 
Prepare for 
performance 


DAY TEN 


PRESENTATIONS 
-Project Debrief - 
Collaboration 
Evaluations 


FRIDAY 


Contest Website and Official Rules 


CONTEST WEBSITE: http://www.ziddio.com/contest.zd? 
dispatch=landing &contest=5 


CONTEST IS INTENDED FOR VIEWING AND PLAY IN THE 50 
UNITED STATES AND DISTRICT OF COLUMBIA ONLY AND 
SHALL ONLY BE CONSTRUED AND EVALUATED ACCORDING 
TO UNITED STATES LAW. DO NOT ENTER THIS CONTEST IF 
YOU ARE NOT LOCATED IN THE 50 UNITED STATES OR 
DISTRICT OF COLUMBIA.Entry into this Contest constitutes your 
acceptance of these Official Rules. CONTEST ENTRY DATES: Contest 
begins December 12, 2006 at 12:01 a.m. Eastern Time ("ET") and ends 
February 28, 2007 at 11:59 p.m. ET ("Contest Entry Period"). WHO MAY 
ENTER: Open to all legal residents of the 50 United States and the District 
of Columbia (excluding Puerto Rico, Guam and the US Virgin Islands), age 
13 and over. Employees (and their immediate families (spouse, parent, 
child, sibling and their respective spouses, regardless of where they reside) 
or those living in the same households, whether or not related) of the 
Comcast Interactive Media ("Sponsor"), Endemol USA INC ("Endemol"), 
Ventura Associates, Inc. ("Contest Administrator"), and their respective 
agents, attorneys, parents, affiliates, subsidiaries, prize suppliers, 
distributors and advertising and promotion agencies (collectively, "Contest 
Parties") are not eligible to enter or win. An eligible minor must have 
his/her parent's or legal guardian's permission to enter. By entering the 
Contest, contestants are bound by and agree to these official rules. All 
federal, state and local laws and regulations apply. CONTEST 
ENTRY/OBJECTIVE: The objective of the Contest is to produce a video of 
a television program idea. The television program idea can be for a scripted 
or reality show. Your video can be: 1) a scene from the proposed television 
program; or 2) a teaser commercial for proposed television program.HOW 
TO ENTER: During the Contest Entry Period, visit Ziddio.com , follow the 
instructions provided to complete the registration process (including 
providing your name, age, address, location at time of entry, and email 
address) and upload your video ("entry"). Videos must contain scenes 
and/or trailers and not simply pitch videos. Videos can be in any format, 
but should not exceed 100 MB in size or exceed 7 minutes. If an entry 


exceeds 7 minutes, only the first 7 minutes will be considered for judging. 
Limit one (1) entry per person/email address for the entire Contest. 
Incomplete entries, including but not limited to those entries that do not 
address the requirements listed in the Contest Entry/Objective section, will 
not be eligible for the judging. All entries must be received by February 
14, 2007 at 11:59 p.m. ET. For purpose of these Official Rules, "receipt" of 
an entry occurs when Sponsor's servers record the entry information 
resulting from contestant clicking the "Submit Entry" button. Any 
automated computer receipt (such as one confirming delivery of entry) does 
not constitute proof of actual receipt by Sponsor for purposes of these 
Official Rules.By submitting any entry, contestant understands and grants 
permission for his/her entry to be posted on Ziddio.com for viewing by 
visitors to the web site. In addition to a contestant's video, Sponsor reserves 
the right to post sample videos onwww.Ziddio.com it has created in 
connection with the Contest that will enable a contestant to get an idea as to 
the nature of submissions Sponsor is seeking. These sample videos will not 
be included in the judging and will not be eligible to receive prizes. Contest 
Entities are not responsible for any unauthorized third party use of any 
entry. 


By submitting any entry, contestant understands and agrees to participate, at 
Endemol's sole option, in connection with the production of a potential 
series ("Production") documenting contestant's participation in the contest 
and production of the Pilot as and to the extent required by the Endemol on 
such dates as Endemol shall designate in its sole discretion. Contestant 
understands and acknowledges that the duration of his/her participation in 
connection with the competition and Production ("Term") shall be at the 
sole discretion of Endemol and that Endemol may require contestant to be 
available for additional appearances and activities, whether for production, 
post-production, or otherwise. Contestant agrees that his/her participation 
shall include, but not be limited to, being available for any additional taping 
or post-production activities (such as voiceovers) that may be needed after 
the Term, subject to contestants reasonable availability, and meeting and 
being interviewed from time-to-time by Endemol (collectively, the " 
Interviews"), as well as personal appearances and other publicity and 
promotional activities. Contestant agrees to executed and deliver to Sponsor 
and Endemol, Endemol's standard Participant Agreement which shall set 


forth the terms and conditions of contestant's participation in the 
Production.Entry must be the original work of the contestant, must not have 
been previously published, must not have won previous awards, and must 
not infringe upon the copyrights, trademarks, rights of privacy, publicity or 
other intellectual property or other rights of any person or entity. If the entry 
contains any material or elements that are not owned by the contestant 
and/or which are subject to the rights of third parties, the contestant is 
responsible for obtaining, prior to submission of the entry, any and all 
releases and consents necessary to permit the use and exhibition of the entry 
by Sponsor in the manner set forth in these Official Rules, including, 
without limitation, name and likeness permissions from any person who 
appears in or is identifiable in the entry. If any identifiable person appearing 
in the entry is under the age of majority in his/her state of residence, the 
parent or legal guardian is required to provide permission. Sponsor reserves 
the right to request proof of these permissions in a form acceptable to 
Sponsor from any contestant at any time. By submitting an entry, contestant 
(or, if an eligible minor, his/her parent or legal guardian) warrants and 
represents that he/she and any persons appearing or who are identifiable in 
the entry consent to the submission and use of the entry in the Contest, and 
to its posting onwww.Ziddio.com in connection with the Contest.Entries 
must comply with the following content guidelines to be eligible: 


* Content cannot be sexually explicit or suggestive, unnecessarily violent or 
derogatory of any ethnic, racial, gender, religious, professional or age 
group, profane or pornographic, or contain nudity; 


* Content cannot promote alcohol, illegal drugs, tobacco, firearms/weapons 
(or the use of any of the foregoing), any activities that may appear unsafe or 
dangerous, or any particular political agenda or message; 


* Content cannot be obscene or offensive, endorse any form of hate or hate 
group; 


* Content cannot defame, misrepresent or contain disparaging remarks 
about other people or companies; 


* Content cannot contain trademarks, logos or trade dress (such as 
distinctive packaging or building exteriors/interiors) owned by others, or 


advertise or promote any brand or product of any kind, without permission, 
or contain any personal identification, such as license plate numbers, 
personal names, e-mail addresses or street addresses; 


* Content cannot contain copyrighted materials owned by others (including 
photographs, sculptures, paintings and other works of art or images 
published on or in websites, television, movies or other media) without 
permission; 


* Content cannot contain materials embodying the names, likenesses, 
photographs, or other indicia identifying any person, living or dead, without 
permission; 


* Content cannot communicate messages or images inconsistent with the 
positive images and/or goodwill to which Sponsor wishes to associate; and 


* Content cannot depict and cannot itself be in violation of any law or 
otherwise.Sponsor reserves the right to disqualify any entry for any reason, 
in its sole and absolute discretion.JUDGING: There will be two (2) rounds 
of judging: (i) Round 1 and (ii) Round 2. Round 1: During the Contest 
Entry Period, as eligible entries are received they will be posted 

on Ziddio.com for public rating. Each visitor to the website will have the 
opportunity to view and rate such entries. All ratings must be received by 
February 28, 2007 at 11:59 p.m. ET. Visitors will only be allowed to rate 
each entry once during the Contest Entry Period Ratings generated by 
script, macro or other automated means or with the intent to impair the 
integrity of the rating process, as determined by Sponsor in its sole 
discretion, will be void. The five (5) top-rated entries, as determined by 
Sponsor and Endemol in their sole discretion, will advance to Round 2 of 
the Contest. In the event of a tie, the tied entries will be judged by a panel 
of qualified judges using the judging criteria below to determine which 
entries will advance to Round 2. Sponsor reserves the right to advance 
fewer than five (5) entries to Round 2 if, in its sole discretion, it does not 
receive a sufficient number of eligible and qualified entries.Round 2: The 
top scoring five (5) entries will judged by a panel of TV industry judges; 
who will determine the winning entry. The entry with the highest score, as 
determined by Sponsor in its sole discretion, will be declared the 
winner.Judging will be based on the following weighted criteria: 


1) creativity (25 %) 
2) originality (25 %) 
3) suitability for reproduction (50 %) 


In event of a tie, Winner will be determined based on highest score for 
creativity. In event of further tie, Winner will be determined based on 
highest score for originality and, if there is still a tie, based on the 
highest score for suitability to reproduction. Sponsor reserves the right to 
not award the prize if, in its sole and absolute discretion, it does not receive 
a sufficient number of eligible and qualified entries. 


PG-13 Guidelines 


All submissions must fit the Motion Picture Association of America 
guidelines for a G, PG, or PG-13 rating. 


PG-13 Rating DescriptionPG-13 is a sterner warning to parents to 
determine for themselves the attendance in particular of their younger 
children as they might consider some material not suited for them. 
Parents, by the rating, are alerted to be very careful about the 
attendance of their under-teenage children.A PG-13 film is one which, 
in the view of the Rating Board, leaps beyond the boundaries of the 
PG rating in theme, violence, nudity, sensuality, language, or other 
contents, but does not quite fit within the restricted R category. Any 
drug use content will initially require at least a PG-13 rating. In effect, 
the PG-13 cautions parents with more stringency than usual to give 
special attention to this film before they allow their 12-year olds and 
younger to attend.If nudity is sexually oriented, the film will not be 
found in the PG-13 category. If violence is too rough or persistent, the 
film goes into the R (restricted) rating. A film's single use of one of 
the harsher sexually-derived words, though only as an expletive, shall 
initially require the Rating Board to issue that film at least a PG-13 
rating. More than one such expletive must lead the Rating Board to 
issue a film an R rating, as must even one of these words used in a 
sexual context. These films can be rated less severely, however, if by 
a special vote, the Rating Board feels that a lesser rating would more 
responsibly reflect the opinion of American parents.PG-13 places 
larger responsibilities on parents for their children's movie going. The 
voluntary rating system is not a surrogate parent, nor should it be. It 
cannot, and should not, insert itself in family decisions that only 
parents can, and should, make. Its purpose is to give prescreening 
advance informational warnings, so that parents can form their own 


judgments. PG-13 is designed to make these parental decisions easier 
for films between PG and R. 


Screen Writing Tips and Tricks 
Hook Readers With the First Page! 


Don't wait to engage your reader. Start your story from the very first 
sentence. Here are three beginning motifs that can stall your story on the 
first page: 


a) Excessive description. If description is what dominates the opening, 
there is no action, no character in motion. While some brief description of 
place and characters is necessary, it should be woven briefly into the 
opening action. If a setting is vital to the story, at least give the reader a 
person in the setting to get things rolling. 


b) Backward looks. Fiction is forward moving, whether it be a screenplay, 
a novel, or a brief scene. If you frontload with backstory -- those events that 
happened to the characters before the main plot -- it feels like stalling and 
you could lose your reader/audience. 


c) No threat. Try to give the audience/reader that first bit of disturbance as 
quickly as possible. Conflict is what drives the plot, and it can come in 
many shapes and sizes. Threats can be physical, psychological, emotional 
or a combination of things. 


" Good fiction starts with -- and deals with -- someone's response to 
threat." 


- Jack M. Bickham, author of The 38 Most Common Fiction Writing 
Mistakes . 


Useful Web-Sites 


10. The Trailer Park - http://www.movie-trailers.com/Main/main.htmlA 
vast archive of old and new movie trailers. 


11. TV Party - http://www.tvparty.com/ A nostalgic tribute to the great and 
not-so-great TV shows, commercials and promotions of yesteryear. 


12. TV To Me -http://www.tvtome.com/ A valuable source of information 
on TV shows past, present and in development. 


13. Without a box - http://www.withoutabox.com A resource for 
filmmakers submitting their films to festivals; also has a deep list of other 
filmmakers' services. 


14. Final Draft - http://www.finaldraft.com/ This is the homepage for 
Final Draft, the screenwriting software that we will be using in this class. 


15. Wordplay "Points for Style" 


ins some useful tips on writing screenplays. 


Emotional Mini Bio 
EMOTIONAL MINI-BIO 


DIRECTIONS: Now that your group has started to outline its idea for 
the pitch, it is your task to focus on one of your characters. If you are 
an actor, you need to focus on the character that you will be playing. If 
you are not planning on acting, choose a character that you find the 
most interesting, and plan on focusing on in your individual scene. You 
will have a chance to share your character development with your 
group. Please use complete sentences, check your work for 
spelling/grammatical errors, and be as thorough as possible with your 
responses. 


Full Name/Age/Sex 


What three things does this person value most in life? (i.e. success, 
money, love, family, God, power, integrity, etc.) 


What three things does this person most fear? 


What is this person 's basic underlying attitude about life? (i.e. "Things 
will usually turn out alright," or "It's a dog-eat-dog world, " etc.) 


What does this person need to know about someone in order to accept 
him/her as " alright " or trustworthy? 


What would cause this person more pain than anything else? 


What would this person consider to be the most wonderful thing that 
could happen to him/her? 


What three words would this person use to describe him or herself? 
How accurate is this self-description? 


What organization most embodies this person's values? (i.e. Mensa, 


Daughters of the American Revolution, PTA, the Gestapo, his/her church, 
etc.) 


Does he/she belong to this group? If not, why not? 


Group Pitch 


Title: 
Genre: 
Premise: 
Tagline: 
Setting: 


CharacterDescriptions: 


1. Describe your group's "pitch" for its proposed television program (i.e. 
aggressively sell your idea and why it would be successful). 


2. What is unique and original about this program idea? 


NOTE: ALL MEMBERS OF THE GROUP MUST WORK TOGETHER 
ON THIS PITCH, BUT ONLY THE GROUP LEADER NEEDS TO 
SUBMIT IT INTO THE JOURNAL. BE SURE TO INCLUDE THE 
NAMES OF ALL GROUP MEMBERS IN THE SUBMISSION. 


Performance and Film Schedule 


Which scene or combination of scenes will you be 
performing or filming? Describe the general sequence of 
events that will take place in the scene. 


Who will be directing the scene and/or the film? 


List each actor and the character that he/she will be playing 1, 
in the scene. 2.3.4. 


What props/costumes will be needed for the scene? Who 
will be responsible to getting these? 


When will your group rehearse for the performance? 
Please set up a scheduled time to rehearse with your 
group, as you will only have one class period to prepare. 


Does your group plan on doing any filming for this 
project? If so, please move on to the next question! 


What exactly will your group be filming for the project? 
(i.e. the scene itself, a trailer, or a combination of scenes) 


What film equipment will you need, and how does your 
group plan on attaining this equipment? (i.e. camera, 
editing software, etc.) 


Where & when do you plan on doing your filming? Please 
be as specific as possible. 


Scene Outline 


DIRECTIONS: Please respond to the following questions with complete 
sentences. Be sure to make your answers as detailed as possible, and to 
check your work for spelling/grammatical errors. 


1. Briefly outline the plot/events in your scene. 


2. What will be the setting of your scene? How will this setting be effective 
in enhancing the story? 


3. Briefly describe the characters that will appear in your scene 
(appearance, age, mannerisms, personality, motivations, etc.) 


4. How will you start your scene? How will this "hook" your audience? 


5. How will you make your scene stand out? What will be unique and/or 
creative about it? 


Content Standards Covered by Project 

Visual & Performing Arts Content Standards 
Theatre Focus 

2.0 CREATIVE EXPRESSION 

Creating, Performing, and Participating in Theatre 


Students apply processes and skills in acting, directing, designing, and 
script writing to create formal and informal theatre, film/videos, and 
electronic media productions and to perform in them. 


Development of Theatrical Skills2.1 Make acting choices, using script 
analysis, character research, reflection, and revision through the rehearsal 
process. 


Creation/Invention in Theatre2.2 Write dialogues and scenes, applying 
basic dramatic structure: exposition, complication, conflict, crises, climax, 
and resolution.2.3 Design, produce, or perform scenes or plays from a 
variety of theatrical periods and styles, including Shakespearean and 
contemporary realism. 


English Language Arts Content Standards 
Grades 11 & 12 
1.0 WRITING STRATEGIES 


Students write coherent and focused texts that convey a well-defined 
perspective and tightly reasoned argument. The writing demonstrates 
students’ awareness of the audience and purpose and progression through 
the stages of the writing process. 


Organization and Focus 1.1 Demonstrate an understanding of the elements 
of discourse (e.g., purpose, speaker, audience, form) when completing 
natrative, expository, persuasive, or descriptive writing assignments.1.2 Use 
point of view, characterization, style (e.g., use of irony), and related 


elements for specific rhetorical and aesthetic purposes.1.5 Use language in 
natural, fresh, and vivid ways to establish a specific tone. 


2.0 WRITING APPLICATIONS (Genres and Their Characteristics) 


Student writing demonstrates a command of standard American English and 
the research, organizational, and drafting strategies outlined in Writing 
Standard 1.0. 


2.1 Write fictional, autobiographical, or biographical narratives: a. 
Narrate a sequence of events and communicate their significance to the 
audience. b. Locate scenes and incidents in specific places.c. Describe with 
concrete sensory details the sights, sounds, and smells of a scene and the 
specific actions, movements, gestures, and feelings of the characters; use 
interior monologue to depict the characters’ feelings.d. Pace the presentation 
of actions to accommodate temporal, spatial, and dramatic mood changes.e. 
Make effective use of descriptions of appearance, images, shifting 
perspectives, and sensory details. 


1.0 WRITTEN & ORAL ENGLISH LANGUAGE CONVENTIONS 
Students write and speak with a command of standard English conventions. 


1.1 Demonstrate control of grammar, diction, and paragraph and sentence 
structure and an understanding of English usage.1.2 Produce legible work 
that shows accurate spelling and correct punctuation and capitalization.1.3 
Reflect appropriate manuscript requirements in writing. 


2.0 SPEAKING APPLICATIONS (Genres and Their Characteristics) 


Students deliver polished formal and extemporaneous presentations that 
combine traditional rhetorical strategies of narration, exposition, 
persuasion, and description. Student speaking demonstrates a command of 
standard American English and the organizational and delivery strategies 
outlined in Listening and Speaking Standard 1.0. 


2.5 Recite poems, selections from speeches, or dramatic soliloquies with 
attention to performance details to achieve clarity, force, and aesthetic effect 


and to demonstrate an understanding of the meaning (e.g., Hamlet's 
soliloquy "To Be or Not to Be"). 


Peer and Panel Critique 
Peer & Panel Critique 
10 Day Take 
Presentation #1: 


Premise of 
Pitch 


Rate the pitch & program idea in terms of the following: 


a. Entertainment Value0 12345 

b. Creativity012345 

c. Originality012345 

d. Marketability012345 

e. Appropriateness for Core Audience 012345 


Would you choose to develop this idea into a television series? YES NO 


Explain 


Other Comments and/or 
Suggestions 


Presentation #2: 


Premise of 
Pitch 


Rate the pitch & program idea in terms of the following: 


a. Entertainment Value0 12345 

b. Creativity012345 

c. Originality012345 

d. Marketability 012345 

e. Appropriateness for Core Audience 012345 


Would you choose to develop this idea into a television series? YES NO 


Explain 


Other Comments and/or 
Suggestions 


Peer & Panel Critique 
10 Day Take 
Presentation #3: 


Premise of 
Pitch 


Rate the pitch & program idea in terms of the following: 


a. Entertainment Value0 12345 

b. Creativity012345 

c. Originality012345 

d. Marketability012345 

e. Appropriateness for Core Audience 012345 


Would you choose to develop this idea into a television series? YES NO 


Explain 


Other Comments and/or 
Suggestions 


Presentation #4: 


Premise of 
Pitch 


Rate the pitch & program idea in terms of the following: 


a. Entertainment ValueQ0 12345 
b. Creativity0 12345 


c. Originality012345 
d. Marketability012345 
e. Appropriateness for Core Audience 012345 


Would you choose to develop this idea into a television series? YES NO 


Explain 


Other Comments and/or 
Suggestions 


Presentation Rubric 


***SORRY, THIS MEDIA 
TYPE IS NOT 
SUPPORTED.*** 


NTHS SCREENWRITING & ACTING WORKSHOP 10 DAY STUDEN 
TAKEPRESENTATION RUBRIC 


CRITERIA UNSATISFACTORY (Below Performance PROFICIENT(Minimal 
Standards) Criteria) 

ORAL 

COMMUNICATIONEnglish 


Language Arts2.0 Speaking 
Applications 


In addition to 


Presentation Presentation meeting the 

has no clear includes an PROFICIENT 
introduction introduction criteria... 
Presenters do Presenters 

not seem seem prepared e Introduction 
prepared & the scene is is creative 
and/or film is ready to be and 

not ready to be performed (or engaging 
screened the film is e Pitch is 
Presentation ready to be well- 

does not screened) thought out 
include a Presentation and uses 
persuasive, includes a highly 
creative & persuasive, persuasive 
original pitch creative & elements to 
for a television original pitch convince 
program idea for a television the 
Presenters do program idea audience 
not clearly Presenters that the idea 
explain how clearly explain is both 

the program how the marketable 
will be program will & unique 
creative & be creative & e Students are 
marketable to marketable to very- 
modern modern prepared 
audiences television and all 
Presenters are audiences, and elements of 
not easy to identifies the the 

hear and core audience presentation 
understand that the fit together 
Presenters use program is smoothly 
many verbal geared towards ¢ Conclusion 
fillers and/or Presenters are is highly 
are difficult to easy to hear persuasive 


understand 


and understand 


e Presenters 
have poor 
posture and 
presence — i.e. 
do not face the 
audience, have 
hands in 
pockets, etc. 

e Presenters do 
not make eye 
contact with 
the audience 

e Presenters are 
not 
enthusiastic 
about the 
pitch, the 
performance 
and/or the film 
(if applicable) 

e Presenters do 
not appear 
confident 
and/or 
knowledgeable 

e Presentation 
did not have a 
conclusion 

e Presenters 
can’t 
effectively 
answer most 
questions from 
the audience 

e Every group 
member did 
not participate 
in the 
presentation 


Presenters 
pronounce 
words clearly 
without verbal 
fillers 
Presenters 
have good 
posture and 
presence — i.e. 
face the 
audience, use 
gestures for 
emphasis, no 
hands in 
pockets, no 
slouching, no 
sitting, etc. 
Presenters 
make strong 
eye contact 
with the 
audience 
Presenters are 
enthusiastic 
about the 
pitch, the 
performance 
and/or the film 
(if applicable) 
Presenters 
appear 
confident & 
knowledgeable 
Presentation 
ended with a 
strong 
conclusion 
Presenters can 
effectively 
answer most 
questions from 
the audience, 
the panel & 
the professor 
Every group 
member 
participated in 
the 
presentation 


and 
memorable 


VISUAL & PERFORMING 
ARTS CONTENT2.0 
Creative Expression 


Scene (or 
film) does not 
have a clear 
structure or 
plotline 


Characters are 
not clearly 
portrayed 
through their 
dialogue 
and/or 
through their 
actions 
Dialogue is 
not unique for 
each character 
and/or does 
not make 
sense in 
relation to the 
program idea 
Props, 
costumes & 
setting(s) are 
inappropriate 
to the scene 
(or film) and 
do not serve 
to enhance the 
tone/mood of 
the scene 
Scene (or 
film) does not 
effectively 
engage or 
entertain its 
core 
television 
audience 
Scene (or 
film) does not 
offer a clear 
vision of what 
the television 
program 
would be 
Scene (or 
film) is not 
between 3-7 
minutes 


e Scene (or 
film) has 
some kind of 
structure or 
plotline, 
even if itis a 
reality or 
documentary 
show 

e Characters 
are clearly 
portrayed 
through their 
dialogue and 
through their 
actions 

e Dialogue is 
unique for 
each 
character and 
makes sense 
in relation to 
the program 
idea 

e Props, 
costumes & 
setting(s) are 
appropriate 
to the scene 
(or film) and 
serve to 
enhance the 
tone/mood of 
the scene 

e Scene (or 
film) is 
engaging and 
entertaining 
to its core 
television 
audience (as 
described in 
the pitch) 

e Scene (or 
film) offers a 
clear vision 
of what the 
television 
program 
would be 

e Scene (or 
film) is 
between 3-7 
minutes 


In addition to 
meeting the 
PROFICIENT 
criteria... 


e Scene (or 
film) is highly 
creative and 
unique 

e Characters are 
well- 
developed and 
authentically 
portrayed 

e Actors are 
believable and 
persuasive as 
their 
characters 

e Scene is 
highly 
entertaining 
and engaging 
to its core 
audience 

e Props, 
costumes, and 
setting(s) 
demonstrate 
thoughtfulness 
and planning, 
and enhance 
the 
authenticity of 
the scene 


Scene and Script Rubric 


***SORRY, THIS MEDIA NTHS SCREENWRITING & ACTING 


TYPE IS NOT WORKSHOP 10 DAY TAKESCENE/SCRIPT SEUDENT: DATE 
SUPPORTED.*** RUBRIC 
CRITERIA UNSATISFACTORY (Below PROFICIENT(Minimal ADVANC 
Performance Standards) Criteria) 
1. Scene is 1. Scene is a 
not between between 3- PROFICIENT 
3-7 pages in 7 pages in eta a 
length2. length2. seat: we 
Script is not Script is play 
. : : i formatting is 
written in written in 
nearly flawless2. 
screenplay screenplay Shane Hasa 
format3. format3. ‘annals 
WORK ETHIC Script Is not Script is tee i erat 
completed on completed penne 
time4. Scene on time4. S ; 
does not have Scene has aes 
aatflesor-dlie an demonstrates an 
title does not appropriate a vemeits 
make sense title - 
revision 
18------ 
ee Baste 
Sy ene -20----- ----24----- 
15 -21----  ------- 25 
22 
WRITTEN 
COMMUNICATION Visual 
& Performing Arts Content 
(Theatre) 2.0Writing 
Strategies 1.0Writing 
Applications 2.0Written & 
Oral English Language 1. There are 1. Script is In addition to 
Conventions 1.0 many errors generally free meeting the 
in spelling, from errors in PROFICIENT 
grammar & spelling, criteria..1. 
punctuation grammar & Writing is 
2. Setting is punctuation2. virtually free 


unclear, 
absent or 
ineffective3. 
Dialogue is 
not 
appropriate to 
the each of 
the 
characters, 
and does not 
help to reveal 
information 
about their 
personalities 
or 
motivations4. 
Dialogue is 
not unique for 
each 
character 
and/or does 
not make 
sense in 
relation to the 
program 
idea5. Scene 
does not seem 
to have any 
kind of 
structure or 
plotline; not 
enough 
development 
or planning6. 
There are 
many verbal 
fillers in the 
dialogue 
and/or 
unnecessary 
information 
in plot 
details7. 
Scene does 
not engage 
the reader8. 
Scene is not 
an effective 
representation 
of the 
program idea 
developed by 
the group9. 
The first page 
does not hook 
the reader; 


Scene takes 
place in an 
effective 
setting3. 
Dialogue is 
appropriate to 
each of the 
characters, 
helping to 
reveal their 
personalities 
and 
motivations4. 
Dialogue is 
unique for 
each 
character and 
makes sense 
in relation to 
the program 
idea5. Scene 
has some 
kind of 
structure 
and/or 
plotline, even 
ifitisa 
reality or 
documentary 
show6. Script 
is generally 
free from 
verbal fillers 
in the 
dialogue and 
unnecessary 
information 
in plot 
details7. 
Scene is 
somewhat 
engaging to 
the reader 8. 
Scene is an 
effective 
representation 
of the 
program idea 
developed by 
the group9. 
The first page 
hooks the 
reader 


from errors in 
spelling, 
grammar & 
punctuation2. 
Setting is 
highly 
effective in 
enhancing the 
mood/tone of 
the scene3. 
Dialogue is 
well-written, 
witty and/or 
effective for 
the program 
idea4. Scene 
isa 
compelling 
glimpse into 
what the 
program 
would look 
like, 
effectively 
capturing the 
interest of the 
reader5. The 
first page is 
compelling, 
effectively 
hooking the 
reader into the 
situation and 
the characters 
presented 


ADDITIONAL COMMENTS: 


excessive 
description, 
“backward 
looks” &a 
lack of 
“threat” 
might be 
responsible 
for this 


eeAD oe 
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Group Contract Template 
10 Day Take 


Group Contract 


Group Member Names: 
Group Leader: 


Group Roles: - Describe each group member's role for this 
project 


Group Contract: - What are the expectations of each group 
member ?- What are the consequences should a group member 
not fulfill his/her duties ?- How can a group member get fired? 
How many warnings? Does every other member have to agree, 
or is a majority vote? 


Group Brainstorming:- Spend some time brainstorming with 
your group. - Jot down some of the most promising ideas for 
your original television program. - You will need to make a final 
decision and write a group pitch on Monday. 


Signatures:(Each group member must sign) 


Peer Collaboration Evaluation 


Please take a few minutes to reflect on the collaboration of each of your 
group members during the project. You will need to assign a percentage for 
each group member based on the following attributes: 


e Work Ethic 

e Time Management 
e On-task Behavior 
e Cooperation 

e¢ Contribution 

e [Initiative 

e Follow-through 

e Attendance 


Please do not give any group member a perfect score of 100%, and be sure 
to offer a detailed rationale for the percentage that you give. If you assign a 
group member 100%, or if you do not offer an adequate rationale, you 
will need to re-do your evaluations. 


GROUP MEMBER #1 
PERCENTAGE /100% 


RATIONALE 


GROUP MEMBER #2 
PERCENTAGE /100% 


RATIONALE 


GROUP MEMBER #3 
PERCENTAGE /100% 


RATIONALE 


GROUP MEMBER #4 
PERCENTAGE /100% 


RATIONALE 


